Danone Canada recertifies as B Corp
with enhanced score

TM

Reaffirming its status as Canada’s largest consumer-facing B Corporation®
Boucherville, Quebec, and Mississauga, Ontario, May 31, 2021 – Danone Canada, one of the
country’s leading f ood and beverage companies, is proud to announce that it has been recertif ied
as a B Corp – with an increased score f rom three years ago.
TM

B Corp ™ certif ication is conducted by third-party non-profit organization B Lab ® f ollowing a
rigorous B Impact Assessment that evaluates candidate companies according to the highest
standards of social and environmental perf ormance, accountability, and transparency.
“I am thrilled that Danone Canada has solidif ied its status as the country’s largest consumerf acing Certif ied B Corporation®. Our commitment to use our business as f orce f or good, while
pursuing our One Planet, One Health vision – a belief that the health of people and that of the
planet are connected and interdependent –, is even more important in the current context. The
economic and social impacts of the pandemic have made Canadians more aware of the
responsibilities of companies,” said Dan Magliocco, Danone Canada’s president.
In the last three years alone, Danone Canada has spearheaded initiatives to improve consumer
health, the environment, the saf ety and well-being of its employees, the communities in which the
company does business and its corporate governance. Each member of Danone’s Canadian
Leadership Team is dedicated to one or more of the pillars that underly the company’s B Impact
Assessment, in line with the company’s mission of bringing health through food to as many
people as possible.
Highlights of Danone Canada’s B Corp -certified credentials include:
TM

•

The company’s sustainable development commitments, including a new waste and
recycling management contract to drive towards zero waste to landf ill in Danone’s plants
in North America, and support f or major circular economy initiatives such as becoming a
f ounding-member of the Circular Plastics Taskf orce and a signatory of the Canadian
Plastics Pact.

•

The company’s expansion of products that are more natural, organic and non-GMO, and
that also contain less sugar and have a higher nutrient density.

•

Danone’s unique governance model of “One Person. One Voice. One Share”, which
enables all employees to have an ownership stake and have a voice in the company’s
f uture.

•

Achieving a representation of women of nearly 50% on the leadership team, as well as
implementing several Employee Resource Groups to continue creating a more inclusive
and diverse workf orce.

•

The company’s support f or the communities in which it does business, including its
volunteer programs and donations of over 6.5 million products to Breakf ast Club of
Canada in the past three years.

For more inf ormation about Danone Canada’s B Corp prof ile, including the f ull list of its
B Corp Credentials and B Impact Assessment, visit www.bcorporation.net/community/danonecanada.
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About Danone Canada
Danone Canada is a business unit of Danone and operates f rom head offices in Boucherville,
Quebec, and Mississauga, Ontario. Danone Canada is the country’s largest consumer-f acing
Certif ied B Corporation®, demonstrating that the company meets the highest standards of social
and environmental perf ormance, accountability, and transparency. Danone Canada’s ambition is
to produce healthf ul dairy, plant-based products and coffee creamers and beverages, create
economic and social value, and nurture natural ecosystems through sustainable agriculture. Its
portf olio of brands includes Activia®, Oikos ®, DanActive®, Danone®, Silk ® plant-based f oods and
beverages, So Delicious ® Dairy Free, Stok TM, International Delight TM and more.
For more inf ormation about Danone Canada, visit www.danone.ca, f acebook.com/danonecanada,
Twitter (@DanoneCanada) or LinkedIn (Danone).
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